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PREFACE 


Tliis  report  sxjnmarizes  infomation  on  availability  of  fre^  citrus  fruits 
and  certain  canned  and  frozen  ^juices  and  ades  in  retail  food  stores  in  the 
United  States  during  February  1958  and  1959*  Av^lability  of  fredi  citrus 
fruit  is  e:^ressed  both  as  percentage  of  all  food  stores  and  of  those  c\istom- 
arily  handling  fre^  fruits  and  vegetables  stocking  the  audited  product.  For 
frozen  Juices^  availability  is  stressed  both  as  percentage  of  all  food  stores 
and  as  percentage  of  those  equipped  with  freezer  cabinets.  Infomation  is 
provided  for  the  first  time  for  February  1959  on  the  proporticm  of  total 
dollar  sales  represented  by  stores  stocking  the  products  and  on  ten^rature 
readings  of  frozen-juice  cabinets  in  the  Nation's  food  stores. 

Preceding  reports  in  this  series,  issued  periodically  since  October  19^^ 
have  presented  similar  infomation  with  the  exceptions  noted.  Because  of 
changes  in  saii^>le  coo$>osltion  and  data  specifications,  however,  data  contained 
in  this  report  may  be  classified  differently  and  may  vary  sli^tly  from  those 
contained  in  previous  reports.  Availability  Infomation  by  city  size  or 
population  of  store  location  and  breakouts  for  New  Yoik,  (Chicago,  and  Los 
Angeles  have  been  discontinued.  Stores  in  these  cities  are  included  in  the 
appropriate  region  for  February  1959  and  regional  data  for  February  1958  have 
been  revised  to  reflect  this  chan^.  Availability  data  by  annual  vol\mie  of 
store  business  were  continued  in  February  1959>  "but  revision  in  the  classifi- 
cation makes  February  1958  data  comparable  only  for  stores  doing  an  aimual 
volume  of  $100,000  to  $300,000. 

Data  in  this  report  are  based  on  a representative  sample  of  approximately 
1,700  retail  food  stores  in  the  five  regions  indicated  in  figure  1.  By 
legions,  the  sample  of  stores  aiidited  was  designed  to  yield  42^  stores  in 
the  Northeast  including  175  in  the  New  York  metropolitan  area,  400  in  the 
North  Central  region  including  130  in  the  Chicago  metropolitan  area,  230 
stores  in  the  South,  230  stores  in  the  Mountain-Southwest,  and  375  in  the 
Pacific  region  Including  123  in  Los  Angeles  metropolitan  area. 

Ihe  r^orts  are  issued  as  a part  of  a program  financed  cooperatively  by 
peirticlpating  fruit  industry  groups  and  the  U.  S.  Department  of  Agriculture 
with  funds  authorized  under  the  Agricultural  Msuketing  Act  of  19^. 
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SUMMART 

Expansion  of  retail  distribution  of  chilled  oienge  juice,  as  indicated 
by  previous  surveys,  ccaatinued  during  the  year  ending  February  1959  • However, 
availability  of  fresh  oranges  continued  the  downward  trend  noted  in  February 

1958. 


The  availability  of  fresh  grapefruit  declined  rather  sharply  from 
February  1958  to  February  1959^  reaching  the  lowest  level  since  February  1952. 
In  contrast,  the  proportion  of  stores  stocking  frozen  concentrated  grapefruit 
jtrLce  increased  somewhat. 

The  overall  availability  of  the  various  canned  single-strength  juices 
aiadited  changed  only  sli^tly  from  a year  earlier,  except  for  lemon  juice 
which  showed  a moderate  increase  in  availability. 

Information  was  obtained  for  the  first  time  on  the  proportion  of  total 
grocery  sales  accounted  for  by  stores  stocking  each  product.  This  diowed 
that  all  products  received  greater  exposure  to  the  Nation's  food  shoppers 
than  was  indicated  by  the  simple  proportion  of  stores  stocking.  For  exanple, 
frozen  concentrated  orange  juice  was  stocked  by  only  75  percent  of  all  retail 
food  stores  and  Sk  percent  of  those  equipped  with  freezer  cabinets.  Yet 
stores  stocking  this  product  accounted  for  95  percent  of  total  retail  grocery 
sales  and  99  percent  of  the  total  sales  of  stores  equipped  to  handle  frozen 
foods. 


FROZEN  JUICES,  REFRIGERATED  JUICES  AND  ADES 

Orange  concentrate;  Frozen  concentrated  orange  j\iice  could  be  purchased 
in  75  percent  of  tbe  Nation's  retail  food  stores  during  February  1959* 

25  percent  not  having  the  product  available  for  their  custcaners  were  primarily 
finwii  stores,  with  less  than  $100,000  annual  sales  volume,  or  stores  without 
equipment  for  handling  frozen  products.  Practically  all  stores  with  over 
$100,000  sales  and  9^  percent  of  stozes  with  frozen  food  cabinets 

stocked  frozen  ccmcentrated  orange  juice  in  February  1959*  Stores  stocking 
this  product  accounted  for  about  95  percent  of  total  grocery  sales  and  99  per- 
cent of  total  sales  of  stores  equipped  with  freezer  cabinets. 
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Opportimities  for  fiurther  e:q>ansioii  of  retail  availability  of  frozen 
concentrated  orange  Jiiice  appear  to  be  limited  to  the  small  proportion  of 
stores  with  freezer  cabinets  that  did  not  stock  the  product.  Best  possibil- 
ities for  ejqpanding  availability  appear  to  be  in  the  South  where  88  i>ercent 
of  stores  equipped  with  freezer  cabinets  stocked  the  product,  and  in  the 
Mountain-Southwest  region  where  91  percent  of  such  stores  stocked  (table  2). 

Grapefruit  concentrate;  Availability  of  frozen  concentrated  grapefruit 
Juice  improved  from  February  1958,  but  only  35  percent  of  stores  stocked  the 
product  in  February  1959*  Shoppers  could  buy  the  JuLce  in  43  percent  of 
stores  equipped  with  freezer  cabinets.  As  frozen  concentrated  grapefruit 
Juice  was  more  readily  available  in  large  stores  than  in  small,  it  received 
exposure  to  household  shcppers  in  stores  which  accounted  for  67  percent  of 
total  annual  grocery  sales.  Availability  was  lowest  in  the  South,  where 
shoppers  could  b\iy  the  product  in  only  27  percent  of  the  food  stores,  but  in 
the  South  the  proportion  of  stores  equipped  with  freezer  cabinets  that 
stocked  the  product  compared  favorably  with  other  regions  (table  2). 

Single -strength  lemon  Juice;  Little  change  frcan  February  1958  was  found 
in  the  proportion  of  stores  stocking  frozen  single -strength  lemon  Juice.  The 
16  percent  of  stores  stocking  the  product  in  February  1959  is  estimated  to 
have  accounted  for  33  percent  of  all  grocery  sales.  Frozen  single -strength 
lemon  Juice  was  not  as  available  to  shoppers  in  the  South  as  in  other  regions. 
Eldest  levels  of  availability  were  found  in  the  Mountain-Southwest  and 
Pacific  regions  ■vdaere  23  percent  of  stores  stocked  the  product  in  February 
1959  (table  3). 

Chilled  orange  Jitice;  Retail  store  distribution  of  chilled  orange  Juice 
continued  to  expand  in  February  1959  with  43  percent  of  sJ.1  food  stores 
handling  the  product  in  COTparison  with  39  percent  during  February  1958. 
Householders  could  buy  chilled  orange  Juice  in  more  than  70  percent  of  all 
chedn  stores  and  40  percent  of  independent  food  stores.  Ei^ty-one  percent 
of  food  stores  doing  over  $1  million  annual  volume  of  business  stocked  -Uie 
product  in  February  1959  • Stores  offering  this  product  in  February  1959 
represented  66  percent  of  total  grocery  sales,  with  stores  in  the  Pacific 
accounting  for  8l  percent  of  that  region’s  toteJ.  (table  3)» 

Lemonade  concentrate;  Frozen  concentrated  lemonade  was  offered  by 
59  percent  of  all  stores  and  by  74  percent  of  stores  with  freezer  cabinets 
in  February  1959 — iii  both  instances  a sli^tly  larger  proportion  than  in 
February  1958.  Stores  offering,  represented  84  pereent  of  total  grocery  sales 
and  87  percent  of  sales  of  stores  equipped  with  freezer  cabinets.  Cpportunity 
for  expanded  availability  of  frozen  concentrated  lemonade  appears  to  be 
greatest  in  stores  doing  under  $1  million  in  annual  sales  voluire,  as  95  per- 
cent of  stores  larger  than  this  and  equipped  to  handle  frozen  foods  stocked 
the  product  in  February  1959  • Frozen  concentrated  lemonade  was  most  readily 
available  in  the  Pacific  region  where  it  was  stocked  in  88  percent  of  all 
stores  and  9I  percent  of  those  having  freezer  cabinets  (table  4). 

Orangeade  concentrate ; Frozen  concentrate  for  orangeade  was  stocked  in 
12  percent  of  all  stores  and  in  15  percent  of  stores  with  freezer  cabinets  in 
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February  1959^  about  the  same  proportions  as  a year  earlier.  The  product  was 
more  readily  available  to  potential,  buyers  in  chain  food  stores  than  in  inde- 
pendents. Shaip  in5)roveinents  were  found  in  availability  from  a year  earlier 
in  both  the  Mountain-Southwest  and  Pacific  regions,  but  little  change  was 
noted  in  other  regions  (table  k). 

Limeade  concentrate ; Frozen  concentrate  for  limeade  could  be  purchased 
in  2k  percent  of  retail  food  stores  equipped  with  freezer  cabinets  in 
February  1959^  a sli^tly  smaller  proportion  than  a year  earlier.  Consumers 
patronizing  chain  food  stores  would  have  had  about  a 50-50  chance  of  buying 
this  product,  but  shoppers  in  independent  food  stores  could  have  found  1iie 
product  in  less  than  2 stores  in  10.  However,  shoppers  would  have  found 
frozen  concentrate  for  limeade  in  a greater  proportion  of  large  than  small 
stores,  irrespective  of  type  of  management  (table  5)* 

Shelf -pack  concentrates ; Shelf -pack  concentrate  for  orangeade  could  be 
purchased  in  23  percent  of  the  Nation’s  retail  food  stores  dxiring  February 
1959  compared  with  21  percent  during  February  1958*  Regionally,  the  level 
of  availability  was  above  the  U.  S.  average  except  in  the  South  where  only 
1 store  in  10  stocked  the  product  (table  5)» 

Shelf -pack  concentrate  for  lemonade  co\ald  be  purchased  in  23  percent  of 
retail  food  stores  during  February  1959^  "the  same  proportion  as  a year  earlier. 
Improved  availability  in  chain  retail  food  outlets  was  offset  by  sligpatly 
lower  availability  in  independent  food  stores.  Food  shoppers  in  the  Pacific 
region  were  more  likely  to  find  shelf -pack  concentrate  for  lemonade  in  their 
stores  than  shoppers  in  other  regions  (table  5)» 


CANNED  SINGLE-STRENGTH  JUICES,  ADE,  DRINK,  AND  FRUIT 

The  overall  availability  of  the  various  canned  single-strength  juices 
audited  changed  only  sli^tly  from  a year  earlier  except  for  lemon  juice  which 
showed  a moderate  increase  in  availability. 

Orange  juice ; Canned  orange  juice  continued  to  receive  hi^  e^osiire  to 
the  Nation's  retail  food  shoppers.  During  February  1959^  it  vas  offered  by 
93  percent  of  all  retail  food  stores  representing  97  percent  of  all  grocery 
sales.  Shoppers  could  buy  canned  orange  juice  in  more  than  9 stores  in  10  in 
each  of  the  five  geographic  regions.  Of  the  smaller  food  stores  (under 
$100,000  annual  sales  volume),  92  percent  stocked  -Uie  product  in  February  1959 
(table  6). 

Grapefruit  juice;  Canned  grapefrtxit  jiiice,  althou^  stocked  by  a sli^tly 
smaller  proportion  of  stores  than  canned  orange  juice,  received  more  favorable 
e3q>osxire  to  consumer  buying  power.  Ihe  90  percent  of  stores  stocking  canned 
grapefruit  j\aice  accounted  for  98  percent  of  total  grocery  sales.  Althou^ 
canned  grapefruit  juice  was  less  readily  available  in  the  South  than  in  other 
regions,  the  86  percent  of  stores  that  stocked  the  product  accounted  for 
96  percent  of  total  grocery  sales  (table  6). 
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Tomato  j\iice;  Of  the  canned  Juices  audited,  tomato  Juice  was  more 
widely  available  to  retail  food  buyers  than  any  other.  It  was  available  to 
shoppers  in  stores  that  accounted  for  an  estimated  99  percent  of  all  grocery 
sales  in  February  1959*  llhis  almost  universal  availability  held  in  all 
regions  (table  6). 

Prune  Juice;  Shoppers  could  buy  canned  prune  Juice  in  83  percent  of  the 
Nation's  food  stores  in  February  1959*  Only  shoppers  patronizing  the  smallest 
stores,  those  doing  under  $100,000  annually,  wo\ild  have  difficulty  in  buying 
canned  prune  Juice,  as  from  98  to  100  percent  of  stores  larger  th^  this 
stocked  the  product,  Ihe  proportion  of  all  stores  stocking  prune  Juice  was 
lower  in  the  South  than  in  any  other  region  with  low  availability  in  small 
stores.  However,  prune  Juice  was  given  customer  easposure  in  stores  that  did 
91  percent  of  the  total  grocery  business  in  the  region  (table  6). 

Pineapple  Juice ; Canned  pineapple  Jxiice  coiild  be  purchased  in  86  percent 
of  stores  in  February  1959*  It  was  stocked  by  practically  all  stores  doing 
over  $100,000  annual  volume  of  business  and  by  82  percent  of  stores  with  lower 
volume.  Lowest  availability  was  found  in  the  South  vdiere  j6  percent  of  liie 
stores  offered  the  product,  but  these  stores  accounted  for  93  pex*cent  of  the 
region's  grocery  sales.  Stores  stocking  pineapple  Juice  represented  97  per- 
cent of  total  grocery  sales  (table  6). 

Lemon  Juice ; Canned  single -strength  lemon  Juice  was  handled  by 
6k  percent  of  food  stores  during  Februaiy  1959  compared  with  58  percent  a 
year  earlier.  Lemon  Juice  in  5-1/2  and  6 -ounce  containers  was  stocked  by 
29  percent  of  stores  while  the  product  was  stocked  in  other  container  sizes 
by  52  percent  of  stores.  Overall,  stores  stocking  lemon  Juice  represented 
89  percent  of  total  grocery  sales  (table  6). 

Orangeade ; Food  shoppers  could  buy  canned  single -strength  orangeade  in 
3^  percent  of  idle  Nation's  retail  food  stores  in  February  1959>  the  same 
proportion  as  a year  earlier.  It  was  available,  however,  in  stores  that 
accounted  for  6l  percent  of  total  grocery  sales.  The  hipest  level  of  avail- 
ability was  found  in  the  North  Central  region  (table  J). 

Pineapple -grapefruit  drink;  Canned  pineapple -grapefruit  drink  was 
stocked  by  56  percent  of  food  stores  in  February  1959 • This  product,  idiich 
has  become  an  in5)ortant  beverage  only  in  the  last  few  years,  was  handled  by 
stores  representing  86  percent  of  total  grocery  sales.  It  was  most  readily 
available  in  larger  stores,  but  86  percent  of  stores  having  $100, 000 -$300, 000 
annual  sales,  and  kk  percent  of  those  with  less  than  $100,000  annual  sales, 
stocked  the  product  (table  7)* 

Canned  grapefiuit  sections ; No  change  from  a year  earlier  was  found  in 
the  proportion  of  retail  food  stores  stocking  canned  grapefruit  sections. 

Qhe  64  percent  of  all  stores  stocking  the  product  in  February  1959  accounted 
for  91  percent  of  grocery  sales.  However,  availability  of  canned  grapefruit 
sections  was  considerably  lower  in  the  South  and  in  the  Mountain-Southwest 
regions  than  in  other  regions  (table  7 ) • 
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FRESH  CITRUS  FRUIT 

Lemons:  Fresh  lemons  could  he  purchased  in  a sli^tly  reduced  proportion 

of  the  Nation’s  food  stores  in  February  1959  than  in  February  1958.  Availa- 
bility in  stores  customarily  stocking  fresh  fruit  and  vegetables,  however, 
was  almost  tonchanged.  Stores  stocking  fresh  lemons  during  February  1959  repre- 
sented 93  percent  of  the  total  sales  volume  of  ai i retail  food  stores  and 
97  percent  of  -ttie  sales  of  stores  customarily  handling  some  fresh  fruit  and 
vegetables.  Only  limited  opportunity  exists  for  wider  retail  distribution 
of  fresh  lemons — primarily  in  small  stores.  Ihe  lowest  level  of  availability 
was  found  in  the  South  where  64  percent  of  all  food  stores  and  86  percent  of 
those  normally  handling  fresh  fruit  and  vegetables  stocked  lemons.  Here, 
however,  because  of  the  hi^  level  of  availability  in  large  volume  stores, 
lemons  coixld  be  purchased  in  stores  that  accounted  for  almost  90  percent  of 
the  region  's  total  grocery  sales  (table  8). 

Tangerines : Fresh  tangerines  could  be  purchased  in  25  percent  of  retail 
food  stores  during  February  1959>  a sli^tly  hi^er  proportion  of  stores  than 
dxiring  February  1958-  As  the  supply  of  tangerines,  normally  at  a peak  in 
December,  had  declined  appreciably  by  February,  the  relatively  low  level  of 
availability  is  not  suiprising.  The  level  of  availability  of  tangerines 
declined  scanewhat  in  the  Northeast  and  was  sli^tly  lower  in  the  Pacific, 
but  it  was  appreciably  hi^er  in  the  other  regions  than  in  February  1958 
(table  8). 

Oranges;  Nearly  80  percent  of  the  Nation's  retail  food  stores  stocked 
fresh  oranges,  and  practically  all  stores  normally  handling  fresh  fruit  and 
vegetables  had  this  fruit  dxiring  February  1959*  Florida  oranges  were  stocked 
by  about  50  percent  of  all  stores,  with  hipest  availability  in  the  Northeast, 
North  Central,  and  South.  Calif ornia-Arizona  oranges  were  also  handled  by 
about  50  percent  of  the  Nation's  stores.  Calif  ornia-Arizona  oranges  were 
most  readily  available  in  the  Pacific,  but  they  were  stocked  by  50  percent  or 
more  of  stores  in  all  regions  except  the  South  where  only  12  percent  of  stores 
stocked.  As  a result  of  their  general  geographical  availability,  stores  that 
stocked  Califomia-Arizona  oranges  accounted  for  'jS  percent  of  total  grocery 
sales  in  comparison  with  65  percent  of  such  sales  for  stores  stocking  Florida 
oranges  (table  9)» 

Grapefruit ; Grapefruit  identified  as  originating  in  Florida  could  be 
purchased  in  46  percent  of  retail  food  stores  in  February  1959 • Fresh  grape- 
fruit, irrespective  of  origin,  could  be  bou^t  in  6l  percent  of  stores. 

Stores  that  stocked  fresh  grapefruit  represented  an  estimated  87  percent  of 
•Uie  total  grocery  sales  volume.  Ihe  proportion  of  stores  stocking  grapefruit 
was  lowest  in  the  South.  Ihe  44  percent  of  stores  stocking  in  this  region, 
however,  represented  8l  percent  of  the  region's  total  grocery  sales.  During 
February  1959#  shoppers  could  have  bou^t  grapefruit  in  75  percent  of  the 
stores  normally  stocking  fresh  fruit  and  vegetables  (table  10). 
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Table  1. --Fruits  and  Juices:  Percentage  of  all  retedJ.  food  stores  having  specified  products  available,  February  1958  and 

February  1959^  percentage  of  annml  sales  volume  represented  by  stoies  stocking,  February  I959 


Products 


Stores  stocking 


Sales  volume  represented 


February  1958 


February  1959 


February  1959 


t 

Frozen  concentrated  Juices:  : 

Orange : 

Grapefruit : 

Lemon  ^ : 

Chilled  Juice:  : 

Orange : 

Frozen  concentrate  for  ades:  : 


Lemonade 

Orangeade : 

Limeade 


Shelf -pack  concentrate  for  ades:  : 

Orangeade 

Lemonade : 

Canned  single-strength  ades:  : 

Orangeade : 

Camied  single-strength  Juices:  : 

Orange : 

Grapefruit 

Lemon 

Prune 

Tomato 

Pineapple 

Canned  drinks:  : 

Pineapple-grapefruit 

Canned  fruit:  : 

Grapefruit  sections : 

Fresh  citrus  fruits:  : 

Oranges  : 

Calif  omla-Ari  zona : 

Florida... 

Total  3/ ; 

Grapefruit  : 

Calif  omla-Arlzona : 

Florida : 

Total  2/ : 

Lemons : 

Tangerines : 


Percent 


69 

32 

17 


39 


55 

11 

20 


21 

23 


3k 


93 

87 

56 

81 


ch 

2/ 


2/ 


6k 


49 

50 
85 

14 

47 

70 

79 

22 


Percent 


75 

35 

16 


43 


59 

12 

19 


23 

23 

34 


93 

90 

83 


56 

64 


50 

49 

79 

12 

46 

61 

74 

25 


Percent 

95 

67 

33 


66 


84 

31 

44 

46 

50 

61 


97 

98 

96 

99 

97 

86 

91 


76 

65 

95 

21 

67 

87 

93 

39 


^ Frozen  single  strength  Juice. 

£/  Data  not  available. 

2/  Includes  fruit  unidentified  as  to  origin. 
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IHble  2. — Frozen  concentrated  juices:  Percentage  of  retail  food  stores  having  specified  products  available,  February  1956  and  February  1959,  percentage 

of  annual  sales  voluae  represented  by  stores  stocking,  February  1959*  ^7  store  classification  and  location 


Frozen  concentrated  orange  Juice 


Frozen  concentrated  grapefruit  Juice 


Store  classification  and  location 


U.  S.  total. 


Volume  of  store  business  annually: 

Itader  $100,000 

$100, 000 -$299, 999 

$300,000-^99,999 

*500, 000 -*999, 999 

$1,000,000  and  over 

Type  of  store  management: 

ttetional  chains 

Regional  chains  ^ 

Independent  groceries 

Store  location  by  region  or  city  ^ : 

Northeeist 

Horth  Central 

South 

Hountaln-Southvest 

I^lflc 


All  stores 

Stores  with  freezer 
cabinets 

All  stores 

Stores  with  freezer 
cabinets 

Stores  stocking 

Sales  volume 
represented 

Stores  stocking 

Sales  volume 
represented 

Stores  stocking 

Sales  volume 
represented 

Stores  stocking 

:Sales  volume 
: represented 

1958 

; 1959 

1959 

1958 

; 1959 

1959 

1958 

; 1959 

1959 

1958 

; 1959 

; 1959 

Pet. 

Pet. 

Pet. 

Pet. 

Pet. 

Pet. 

Pet, 

Pet. 

Pet. 

Pet, 

Pet. 

Pet. 

69 

75 

95 

91 

9U 

99 

32 

35 

67 

kl 

k3 

69 

V 

66 

76 

1/ 

91 

94 

y 

2k 

28 

y 

33 

3k 

93 

57 

97 

99 

99 

54 

53 

53 

55 

55 

u 

98 

98 

y, 

99 

99 

1/ 

62 

62 

y 

62 

62 

99 

99 

1/ 

100 

100 

y 

79 

79 

y 

79 

79 

ii 

100 

100 

y 

100 

100 

y 

88 

88 

y 

88 

68 

99 

100 

100 

100 

100 

100 

73 

71 

76 

73 

71 

76 

99 

99 

99 

100 

99 

99 

67 

79 

83 

68 

79 

83 

67 

73 

91 

90 

93 

98 

29 

31 

55 

38 

iK) 

59 

60 

66 

97 

98 

97 

99 

‘‘3 

i»o 

73 

53 

k5 

75 

75 

86 

97 

85 

96 

99 

3'* 

35 

60 

39 

39 

61 

ki 

52 

88 

86 

88 

98 

16 

27 

62 

29 

k3 

69 

7k 

68 

9k 

93 

91 

98 

35 

38 

73 

43 

50 

77 

Bk 

92 

99 

90 

95 

99 

36 

k2 

71 

38 

^3 

71 

^ Cooparable  data  not  obtained  for  1953. 

^ Excludes  voluntary  chains. 

^ Bata  for  Hev  York  City,  Chicago,  and  Los  Angeles  included  In  regional  totals;  February  1956  data  revised. 


Table  3. — Frozen  and  refrigerated  single  •strength  Juices:  Percentage  of  retail  food  stores  having  specified  products  available,  February  1953  and  February 

1959,  and  percentage  of  anmiai  sales  volxane  represented  by  stores  stocking,  February  1959,  ^ store  classification  and  location 


Store  classification  and  location 


U.  S.  total 

Volume  of  store  business  annually: 

Uider  $100,000 

$100,000-^99,999 

$300,000-$U99, 999 

$500,ooo-$999,999- 

$1,000,000  and  over 

Type  of  store  management: 

Rational  chains 

Regional  chains  ^ 

Independent  groceries 

Store  location  by  region  or  city 

Northeast 

North  Central 

South 

Mountain-Southwest 

Pacific 


Frozen  single -strength  lemon  Juice 

Chilled  orange  J\iice 

All  stores 

Stores  with  free  Mr 

cabinets 

All  stores 

Stores  stocking 

:Sales  volume 
irepzesented 

Stores 

stocking 

: Sales  volune 
: represented 

Stores  stocking 

:Sales  voliaM 
: represented 

1958 

; 1959 

; 1959 

1958 

: 1959 

; 1959 

1958 

: 1959 

: 1959 

Percent 

percent 

Percent 

Percent 

percent 

percent 

percent 

Percent 

^rcent 

17 

16 

33 

22 

20 

34 

39 

43 

66 

y 

10 

12 

y 

l4 

15 

y 

35 

39 

29 

26 

26 

29 

27 

27 

?5 

57 

57 

y 

26 

26 

y 

26 

26 

1/ 

67 

68 

y 

38 

38 

y 

39 

39 

y 

68 

68 

y 

k7 

47 

y 

47 

47 

y 

81 

81 

21 

3k 

36 

21 

34 

36 

68 

70 

70 

33 

37 

4l 

34 

37 

in 

71 

75 

80 

16 

Ik 

27 

21 

18 

30 

37 

ko 

CT 

21 

19 

38 

26 

22 

39 

52 

53 

75 

16 

13 

31 

18 

15 

32 

37 

36 

55 

12 

11 

28 

22 

18 

32 

32 

68 

26 

23 

47 

32 

31 

49 

21 

37 

55 

12 

23 

23 

13 

2k 

23 

55 

67 

81 

^ Conparable  data  not  obtained  for  1953. 

^ Excludes  voluntary  chains. 

3/  lata  for  Rev  York  City,  Chicago,  azid  Los  Angeles  included  In  regjonal  totals;  February  1953  data  revised. 
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lbl)le  4.-*Conceixtrated  adest  Percental  of  retail  food  atoree  havlxig  specified  products  availatle^  February  19^  ood,  February  1959  and  percentage  of 
annual  sales  volume  represented  by  stores  stocking,  February  1959,  by  store  cILasslficatiaD  and  location 


Frozen  concentrate  for  lemonade 

Frozen  concentrate  for  orangeade 

Store  classification  and  location 

t 

All  stCTes  ] 

Stores  with  freezer 
cabinets 

t 

: 

All  stares 

: Stores  with  freezer 

• cabixkets 

*Stores  stocking 

Sales  volume: 
represented  : 

Stores  stocking 

tSales  volume 
] represented 

jstores  stocking 

: Sales  volume 
t represented 

|stores  stocking 

: Sales  volume 
1 represented 

; 1958 

i 1959 

1959 

1958 

! 1959 

\ 1959 

1 1958 

; 1959 

j 1959 

\ 1958 

1 1959 

1 1959 

: Pet. 

pet. 

Pet. 

Pet. 

Pet. 

Pet. 

Pet. 

Pet. 

Pet. 

Pet. 

Pet. 

Pet. 

j “ ■ 

" " 

■ ■ ■ “" 

U.  S.  total 

59 

84 

72 

74 

87 

11 

12 

31 

l4 

15 

32 

Volume  of  store  business  annually: 
Under  $100,000 

50 

57 

1/ 

68 

71 

1/ 

7 

8 

1/ 

9 

10 

*100, 000-4299,999 

80 

80 

& 

82 

82 

15 

18 

18 

16 

19 

IB 

4300,000-41*99,999 

•:  1/ 

85 

86 

1/ 

85 

86 

1/ 

24 

24 

1/ 

24 

24 

4500,0004999,999 

85 

85 

y, 

85 

85 

y 

44 

<*5 

y 

44 

**5 

$1,000,000  and  over 

.!  t/ 

95 

96 

y 

95 

96 

y 

44 

44 

y 

44 

44 

Type  of  store  management: 

Ifatlonal  chains 

8r 

90 

92 

87 

90 

22 

36 

39 

22 

36 

39 

Regional  chains  ^ 

83 

89 

92 

84 

89 

92 

22 

36 

42 

22 

36 

42 

Independent  groceries 

57 

77 

71 

72 

82 

10 

10 

23 

13 

13 

25 

Store  location  by  region  or  city 
northeast 

61* 

85 

73 

73 

Sri 

15 

14 

35 

18 

16 

36 

Horth  Central 

69 

81 

74 

77 

83 

11 

12 

26 

12 

l4 

26 

South 

39 

72 

66 

65 

81 

8 

9 

23 

15 

15 

25 

Mountain^Soutbvest 

51* 

88 

71 

72 

93 

5 

14 

42 

6 

19 

44 

Pacific 

t 

: 

68 

97 

82 

91 

97 

5 

14 

36 

6 

15 

36 

^ CcagDarable  data  not  obtained  for  1953* 

2/  Esccludes  voluntary  chains* 

^ Data  for  Hev  York  City,  Chicago,  and  Los  Angeles  inclxided  In  regional  totals;  February  1998  data  revised. 


Table  9* 'Concentrated  adest  Percentage  of  retail  food  stores  having  specified  products  available,  February  195&  and  February  1959>  aiid  percentage 
ftrmiifti  sales  volume  represented  by  stores  stocking,  February  1959  ^ store  classification  and  location 


Store  classification  azkd  locatioh 

t 

Frozen  concentrate  for  limeade 

1 

Shelf  pack  concentrate  for 

: 

All  stores 

: Stores  vltn  freezer 

. cabinets 

t 

orangeade 

: 

t 

All  stores 

1 Stores  stocking] 

Sales  volume;-^  . , ^ :Sales  volume  ^ :Sales  volume  j_.  . _ tSales  volume 

renrenented  «^°='^:reopeseirted  tStores  stocklngj^^^^  , Stores  rtocMng.^^^ 

; 1958 

\ ^559  ; 

1959 

; 1958 

; 1959  i 

1959 

1 1958 

! 1959  ; 

1959 

; 1958 

: ^559  ! 

1959 

t 

1 Pet. 

Pet. 

Pet. 

Pet. 

Pet. 

Pet. 

Pet. 

Pet. 

Pet. 

Pet. 

Pet. 

Pet. 

U.  S.  total 

19 

44 

26 

24 

46 

21 

23 

46 

23 

23 

50 

Volume  of  store  business  annually: 

: 

Under  $100,000 

11 

15 

1/ 

15 

19 

y 

16 

IB 

y 

15 

IB 

4100,0004299,999 

31 

31 

31 

31 

36 

32 

32 

f* 

3^ 

35 

$300,000-^99,999 

45 

1*5 

1/ 

46 

46 

1/ 

1*3 

42 

1/ 

46 

47 

$500,0004999,999 

.1  1/ 

54 

54 

y 

51* 

5*» 

y 

57 

57 

y, 

56 

57 

60 

60 

y 

60 

60 

y 

62 

62 

1/ 

69 

70 

^!ype  of  store  management: 

national  chainB 

47 

51 

37 

47 

51 

59 

46 

49 

56 

64 

68 

Regional  chainfl  2/ 

47 

52 

48 

47 

52 

46 

58 

60 

48 

58 

63 

Indq>endent  groceries 

.1  18 

17 

37 

24 

21 

4o 

19 

20 

SI 

21 

20 

38 

Store  locatl<m  by  region  or  city 

15 

32 

23 

17 

32 

24 

27 

56 

28 

22 

55 

north  Central 

23 

37 

30 

26 

38 

27 

27 

40 

28 

34 

52 

14 

48 

23 

54 

7 

10 

21 

10 

8 

25 

Mountain-Southwest. 

23 

62 

34 

31 

65 

22 

25 

51 

IB 

25 

46 

Pacific 

32 

67 

27 

33 

67 

40 

42 

68 

42 

44 

73 

^ Ccagiarable  data  not  obtained  for  1953* 

^ Excludes  volimtary  chains. 

^ Data  for  New  York  City,  Chicago,  and  Loe  Angeles  Included  in  regional  totals;  February  195@  data  revised. 
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ffoble  6.— Canned  slngle-stren^h  Juices:  Percentage  of  aU  retail  food  stores  having  specified  products  available,  Felnroaiy  1958  and  February  1999,  — ^ 

percentage  of  annual  sales  volume  represented  \jy  stares  stocldng,  February  1999  ^ store  classification  and  location 


Store  classification  euad  location 

: 

: 

Orange 

: 

Grapefruit  j 

Tomato 

: 

Prune 

^Stores  stocking'^®®  ^^™*Stoies  stocking*^® 

: ^^^:represented  ^^^:represented  : 

— ‘Sales  T0luaei_,.,„„  ‘Sales  voluse 

Stores  stocking, reDieoented  , stores  “^‘^irroresented 

i 1958 

: 

1959 

* 1958  * 

1959  1 

1959  1 

1958 

;i959  ; 

1959 

1 1958 

; 1959  ; 

1959 

: 

: Pet. 

Pet. 

Pet. 

Pet. 

Pet. 

Pet, 

Pet. 

Pet. 

Pet. 

Pet. 

Pet. 

Pet. 

U.  S.  total 

93 

97 

87 

90 

98 

94 

96 

99 

81 

83 

96 

Volume  of  store  bxisiness  annually: 

i 

Itoder  $100,000 

U 

92 

93 

i/ 

87 

90 

y 

94 

95 

y 

77 

82 

$100,000-$299,999 

96 

97 

97 

99 

99 

100 

100 

96 

96 

$300,000-$lf99,999 

1/ 

97 

97 

1/ 

98 

98 

y 

99 

99 

y 

99 

99 

±500,000-$999,999 

1/ 

98 

99 

u 

100 

100 

y 

100 

100 

y, 

98 

98 

^1, 000,  000  and  over 

1/ 

98 

99 

y 

100 

100 

y 

leo 

100 

y 

100 

100 

^pe  of  store  management: 

• 

Eational  chains 

100 

100 

100 

99 

99 

100 

100 

100 

100 

100 

100 

Regional  chains  2/ 

98 

99 

99 

99 

100 

100 

98 

100 

100 

99 

99 

99 

Independent  groceries 

93 

96 

86 

89 

96 

94 

96 

98 

80 

82 

93 

Store  location  by  region  or  city 

: 

Hortheast 

96 

99 

90 

96 

99 

95 

95 

99 

88 

91 

98 

North  Central 

93 

97 

89 

88 

97 

95 

97 

99 

66 

85 

96 

91 

96 

78 

86 

96 

92 

96 

96 

66 

71 

91 

Moimtaln-Southvest 

95 

91 

95 

96 

91 

97 

97 

93 

98 

83 

85 

97 

Pacific 

t 

: 

97 

98 

95 

9>* 

99 

96 

100 

100 

93 

68 

98 

: 

: 

Pineapple 

^Lenon~" 

: 

5-1/2  - 6 

ounce  cans  | 

Iiemon— other  ^ 

t 

: 

Leocn— ‘total 

U.  S.  total 

: 

• 5/ 

86 

97 

26 

29 

52 

42 

52 

8e 

56 

64 

89 

Volxime  of  store  business  annxially: 

: 

UDder  $100,000 

5/ 

82 

86 

1/ 

22 

25 

y 

4o 

46 

y 

55 

60 

$100,000-4299,999 

5/ 

97 

97 

s. 

4l 

4l 

78 

78 

8r 

87 

$300,000-41*99,999 

S/ 

100 

100 

1/ 

46 

47 

1/ 

87 

87 

y. 

93 

94 

$500,0004999,999 

5/ 

100 

100 

1/ 

62 

64 

1/ 

89 

89 

y, 

95 

95 

99 

99 

y 

65 

65 

1/ 

93 

93 

y 

97 

97 

Type  of  store  management: 

99 

99 

63 

60 

65 

97 

85 

86 

100 

90 

92 

Regional  chains  2/.... 

99 

99 

66 

56 

61 

80 

93 

95 

92 

96 

98 

Independent  groceries 

85 

95 

23 

27 

>*3 

39 

49 

72 

53 

62 

82 

Store  location  by  region  or  city  ^/s 

; 

Northeast 

96 

99 

31 

33 

62 

50 

64 

87 

64 

76 

94 

87 

97 

24 

21 

35 

60 

64 

88 

70 

71 

91 

South 

5/ 

76 

93 

8 

17 

32 

20 

31 

65 

26 

41 

70 

Mountadn-Soutbvest 

88 

97 

3^ 

38 

63 

35 

49 

76 

57 

66 

89 

Pacific 

IJ 

X 

— J 

89 

96 

72 

76 

87 

4l 

52 

80 

84 

87 

96 

^ CoD^>arable  data  not  obtained  for  1958* 

2/  Bsclxides  voluntary  chains. 

^ Data  for  Hew  York  City,  Chicago,  and  XfOS  Angeles  Included  in  regiomd  totals;  February  199^  data  revised. 
^ Includes  glass  containers. 

^ Data  not  obtained  for  19^* 
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Tat>le  7*— Canoed  elngle-strength  ade,  canned  fruit  euid  canned  drinlEst  Percentage  of  all  retail  food  stores  having  specified  products  available^  Tebnaxy  I95S 
and  February  1959,  ojid  percentage  of  annual  sales  volune  represented  by  stwes  stocldng,  February  1959  ^ store  classification  and  location 


Store  classification  and  location 

* Hanwod  slngle-strengtb 

* orangeade 

: 

: 

t 

Canned  grapefruit  ^ 

sections  ^ 

Canned  pineapple- 
grapefruit  drink  ^ 

: 

s Stores  stocking 
: 

t Sales 
: volume 

:rf>nrefl«nt«d 

: 

t Stores  stocking 
: 

Sales  t 

volume  t 
reDnsentedi 

Stores  stoclElng 

t Sales 
: volume 

\ 1958 

1 1959 

j 1959 

\ 1958 

\ 1959 

1959  1 

1959 

1 1959 

: 

: Percent 

Percent 

Percent 

Percent 

Percent 

Percent 

Percent 

Percent 

U.  S.  total 

34 

61 

64 

64 

91 

56 

86 

Volume  of  store  business  annually: 

: 

Older  $1CX>,000 

2/ 

25 

29 

2/ 

53 

61 

44 

51 

il00,000-*299,999 

% 

50 

50 

89 

88 

86 

86 

^300,0(X>4499,999 

59 

59 

2/ 

95 

96 

91 

92 

iSOO,  0004999, 999 

%! 

69 

69 

99 

99 

91 

91 

$1,000,000  and  over 

2/ 

77 

77 

2/ 

99 

99 

98 

98 

Type  of  store  management: 

: 

national  chains 

61 

64 

92 

96 

98 

94 

93 

Regional  chains  ^ 

76 

79 

94 

91 

99 

94 

96 

Independent  groceries 

31 

50 

6s 

61 

84 

53 

79 

Store  location  by  region  or  city 

Northeast 

32 

62 

83 

32 

96 

67 

88 

North  Central 

47 

63 

79 

79 

93 

65 

&1 

South 

19 

U4 

31 

36 

79 

36 

78 

Mountain-Southwest 

4l 

67 

52 

4l 

82 

52 

86 

Pacific 

: 

45 

73 

81 

82 

96 

71 

95 

^ Data  not  obtained  for  1958* 

^ Conparable  data  not  obtained  for  195B« 

^ Excludes  voluntazy  chains. 

^ Data  for  Hev  York  City,  Chicago,  and  Los  Angles  lncl\>ded  In  regional  totals;  February  19^  data  revised. 


Table  8.— Fresh  lemons  and  tangerines:  Percentage  of  retail  food  stores  having  specified  pjroducts  available,  for  February  195^  and  February  19^9>  nod  annual 

sales  volume  represented  by  stores  stocking,  February  1959»  ^ store  classification  and  location 


Fresh  i«>TnftnA 

: 

Fresh  tangerines 

: 

: 

All  stores 

* Stores  customarily 

* handling  fresh  fruits 

AH  stores 

* Stores  customarily 

^ handling  fresb  fruits 

Store  classlflcatl(»  and  location 

: 

: 

: 

: 

: 

Stores  : 

stocking  : 

: 

Sales 

volume 

repre- 

sented 

: Stores 

: stocking 

: 

: Sales 
• volume 
1 repre- 
t sented 

Stcffes 

stocking 

: Sales 
t volume 
1 repre- 
: sented 

: X 

X Stores  X 

X stocking  X 

X X 

RftlAW 

volume 

repre- 

sented 

1958 

I : 

1959 

; 1958 

1 1959 

1 1959 

1958 

1 1959 

\ 1959 

: 1958  ; 

1959  1 

1959 

: 

: percent 

Percent 

Percent 

Percent 

Percent 

Percent 

Percent 

Percent 

Percent 

Percent 

Percent 

Percent 

U.  S.  total 

: 

79 

74 

93 

91 

92 

91 

22 

25 

39 

26 

31 

4l 

Volume  of  store  business  annually: 

Under  $1CX),000 

: 

1/ 

66 

71 

1/ 

89 

89 

1/ 

19 

21 

y 

26 

27 

4100,0004299,999 

|4 

93 

93 

91 

97 

91 

3^ 

34 

35 

39 

36 

36 

4300,0004499,999 

1/ 

96 

96 

1/ 

99 

99 

1/ 

4o 

39 

1/ 

4l 

40 

I500, 0004999, 999 

±z 

98 

98 

V 

99 

99 

V 

56 

55 

y, 

56 

56 

$1,000,000  and  over 

1/ 

98 

98 

n 

98 

99 

y 

44 

42 

y 

44 

43 

of  store  management: 
&tlonal 

: 

100 

98 

98 

100 

98 

98 

48 

24 

26 

48 

24 

26 

Regional  ghttina 

100 

96 

98 

100 

99 

99 

42 

46 

46 

42 

47 

47 

Independent  groceries. 

78 

72 

88 

90 

91 

96 

20 

23 

39 

24 

30 

43 

Store  location  "by  regloi  or  city 

Northeast •••••• 

: 

78 

74 

92 

93 

96 

99 

35 

25 

37 

43 

32 

40 

North  Central 

83 

76 

92 

89 

83 

94 

17 

22 

26 

19 

24 

26 

South 

70 

64 

88 

86 

93 

96 

13 

24 

44 

18 

34 

48 

Mountain-Southwest 

86 

83 

97 

95 

98 

99 

11 

29 

50 

13 

35 

52 

: 

: 

92 

87 

96 

98 

94 

99 

35 

32 

61 

37 

34 

62 

CcD^tarable  data  not  obtained  for  19^* 

^ Excludes  voluntary  chains. 

Data  for  Hev  York  City,  Chicago,  and  Loe  Angeles  Included  In  regional  totals;  February  1993  data  revised. 
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Ifeble  9. — Percentage  of  retail  food  stores  stocking  fresh  oranges,  February  195®  and  February  1959>  and  percentage  of  anmiai  sales 
volxaue  represented  by  stores  stocking,  February  1959  State  of  origin,  store  classification  and  location 


Includes  fruit  unidentified  as  to  origin* 

2/  CosDparable  data  not  obtained  1956* 

V Excludes  voluntary  chains* 

5/  Data  for  New  York  City,  Chicago,  and  Los  Angeles  included  in  regional  totals;  February  195^  <3ata  revised* 
5/  Insufficient  data. 
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Table  10. — Percentage  of  retail  food  stores  stocking  fresh  grapefruit,  February  1958  and  February  1959,  and  percentage  of  aTimiai 
sales  volume  represented  by  stores  stoc]dng,  February  1959  'by  State  of  origin,  store  classification  and  location 


Store  classification  and  location 


U.  S.  total 

Volume  of  store  business  annually: 
Under  $100,000 

$100,000-$299,999 

$300,000-$'Wj999 

$500,000-$999,999 

$1,000,000  and  over 

Type  of  store  management: 

National  chains 

Regional  chains  3/ 

Independent  groceries 

Store  location  by  region  or  city 



North  Central 

South 

Mountaln-Southuest 

Pacific 


, U.  S.  total 

Volume  of  store  business  annually: 

Under  $100,000 

$100,000-$299,999 

$300,000-$*i99,999 

$500,000-$999,999 

$1,000,000  airi.  over 

Type  of  store  management: 

Natloiml  chains 

Regloimil  chains  

Independent  groceries 

Store  location  by  region  or  city  ^ \ 

Northeast 

North  Central 

South 

Mountain-Southwest 

Pacific 


: All  stores 

; Florida 

Callfomla-Arlzona  * 

All  fresh  grapefruit  ^ 

: Stores  stocking 

Sales  volume 

Stores  stocking 

Seaes  volume: 

Stores  stocking 

: Sales  volume 

represented 

represented  : 

: represented 

\ 1958 

: 1959 

1959 

1958 

: 1959 

1959  : 

1958  : 

1959 

: 1959 

: Percent 

Percent 

Percent 

Percent 

Percent 

Percent 

Percent 

Percent 

Percent 

i 

46 

67 

l4 

12 

21 

70 

61 

87 

37 

43 

2/ 

10 

12 

2/ 

51 

58 

: 

64 

63 

16 

17 

17 

93 

84 

84 

63 

65 

2/ 

23 

23 

87 

88 

70 

71 

1/ 

27 

28 

i 

94 

95 

: I 

78 

78 

il 

23 

23 

i 

96 

96 

: 82 

78 

79 

26 

21 

21 

100 

96 

96 

: 81 

78 

79 

16 

20 

23 

98 

93 

96 

: 44 

43 

56 

13 

12 

21 

68 

58 

78 

1 63 

63 

89 

10 

6 

9 

71 

66 

91 

58 

79 

13 

10 

8 

83 

71 

89 

39 

76 

3 

3 

9 

53 

44 

81 

10 

19 

12 

17 

24 

72 

48 

68 

15 

16 

74 

71 

90 

85 

83 

95 

• Stores  customarily  handling  fresh  fruits  and  vegetables 

56 

70 

16 

15 

22 

82 

75 

91 

50 

54 

£/ 

13 

15 

2/ 

68 

73 

67 

66 

16 

18 

18 

96 

88 

88 

2/ 

64 

66 

24 

23 

2/ 

89 

90 

70 

71 

i 

27 

28 

94 

96 

.:  il 

78 

78 

i 

23 

24 

i 

96 

97 

78 

79 

26 

21 

21 

100 

96 

96 

.:  81 

80 

80 

16 

20 

23 

99 

96 

97 

54 

61 

16 

15 

22 

81 

73 

85 

81 

98 

12 

7 

10 

88 

86 

97 

64 

81 

n 

11 

9 

87 

78 

91 

.:  58 

56 

83 

4 

5 

10 

67 

65 

88 

11 

20 

13 

20 

25 

82 

57 

70 

16 

16 

78 

77 

92 

90 

90 

98 

^ Includes  fruit  unidentified  as  to  origin. 

^ CcHDparable  data  not  obtained  for  1958. 

3/  Excludes  voluntary  chains. 

^ Data  for  Hew  York  City,  Chicago,  and  Los  Angeles  Included  in  regional  totals:  February  1958  data  revised. 
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TEMPERATUEE  READINGS  OF  FROZEN  JUICE  CABINETS  IN 
U.  S.  RETAIL  FOOD  STORES 

A survey  of  a representative  sample  of  U.  S.  retail  food  stores  in 
February  1959  showed  a rather  wide  range  in  ten5>eratures  for  frozen  Juice 
cabinet  display  space.  Teii5)eratures  ranging  from  below  0°  F.,  considered 
ideaQ.  for  optimum  quality  maintenance,  to  20o  F.  and  over  were  fo\md. 

Auditors,  however,  did  find  that  a sli^t  majority,  56  percent  of  stores  with 
freezer  cabinets,  were  maintaining  cabinet  ten5)eratures  of  below  0°  F.  at  the 
time  of  the  survey  (table  11). 

Temperature  levels  of  Juice  cabinets  in  the  I5  percent  of  the  Nation's 
stores  without  ten5)erat\ire  indicators  were  not  ascertained.  About  80  percent 
of  such  stores  were  small,  doing  less  than  $1  million  annual  volume  of  business. 
For  stores  doing  over  $1,000,000  business,  almost  10  percent  did  not 

have  temperature  indicators  conpared  with  I8  percent  of  stores  under  $100,000. 

For  stores  in  which  cabinet  temperatures  were  read,  larger  stores 
($1  million  and  over  in  annual  sales)  were  fotmd  to  meet  more  nearly  the 
"ideal”  cabinet  tenperature  level.  Sixty-ei^t  percent  of  the  largest  stores 
had  cabinet  tenperatxires  below  OO  F.  conpared  with  56  percent  of  all  stores 
and  52  percent  of  cabinet  stores.  Twenty-four  percent  of  all  stores  had 
cabinet  tenperatiires  of  0.0^  to  9»9°  F.,  with  26  percent  of  the  smallest 
stores  in  this  range  in  conpailson  with  l4  percent  of  the  largest  stores. 
Cabinet  temperature  readings  of  10. Oo  to  19.9°  F.  were  found  in  16  percent 
of  all  stores  and  in  18  percent  of  the  smallest  and  15  percent  of  the  largest. 
Tenperatures  hi^er  than  19*9°  F.  were  found  in  k percent  of  all  stores. 


Table  11.— Percentage  of  retail  food  stores  with  frozen  Juice  cabinets  having  specified  teiqwrature  readings  and  percentage  of 
stores  -without  cabinet  -tes^rature  -Indicator  by  annual  sales  volume,  February  1959 


Store  clasBlflcatlon 

Bendings  of  cabinets  with  tenpera-ture  Indicator  ^ 

: Stores  -without  cabinet 

Below  0°  F. 

j 0°  P.-9.9°  F. 

|l0°  F.-19.9°  F. 

|20°  F.  and  over 

:teiq)erature  indicator 
! 

Percent 

Percent 

Percent 

Percent 

Percent 

U.  S.  total 

Volume  at  s-tore  business  annually; 

56 

2l|- 

16 

4 

15 

Itoder  $100,000 

52 

26 

10 

4 

18 

$100,000-$299,999 

6S 

23 

U 

4 

13 

i-^00.  ooo-$4q4.  q<)q 

60 

22 

l6 

2 

6 

$500,000-$999,999 

61 

22 

16 

1 

3 

$1,000,000  and  over 

68 

14 

15 

3 

9 

^ Includes  only  stores  with  teiQ>eratiire  Indicators  on  cabinets,  tenperatures  of  cabinets  without  an  Indicator  were  not 
measured. 


